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In this book, Mats Alvesson aims to demystify some popular and upbeat claims
about a range of phenomena, including the knowledge society, consumption,
branding, higher education, organizational change, professionalization, and
leadership. He contends that a culture of grandiosity is leading to numerous
inflated claims. We no longer talk about plans but 'strategies'. Supervisors have
been replaced by 'managers', managers are referred to as executives.
Management is about 'leadership'. Giving advice is 'coaching'. Companies
become 'knowledge-intensive firms'. The book views the contemporary economy
as an economy of persuasion, where firms and other institutions increasingly
assign talent, energy, and resources to rhetoric, image, branding, reputation, and
visibility.

Using a wide range of empirical examples to illuminate the realms of
consumption, higher education, organization, and leadership, this provocative
and engaging book challenges established assumptions and contributes to a
critical understanding of society as a whole.
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In this book, Mats Alvesson aims to demystify some popular and upbeat claims about a range of phenomena,
including the knowledge society, consumption, branding, higher education, organizational change,
professionalization, and leadership. He contends that a culture of grandiosity is leading to numerous inflated
claims. We no longer talk about plans but 'strategies'. Supervisors have been replaced by 'managers',
managers are referred to as executives. Management is about 'leadership'. Giving advice is 'coaching'.
Companies become 'knowledge-intensive firms'. The book views the contemporary economy as an economy
of persuasion, where firms and other institutions increasingly assign talent, energy, and resources to rhetoric,
image, branding, reputation, and visibility.

Using a wide range of empirical examples to illuminate the realms of consumption, higher education,
organization, and leadership, this provocative and engaging book challenges established assumptions and
contributes to a critical understanding of society as a whole.
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Editorial Review

Review

"The author, a leading management scholar and a major sociological thinker, punctures the grandiosity and
narcissism of our times when we succumb to the illusions that image, hype, and empty talk create value,
when everyone must claim to be cutting edge and a world leader. Alvesson succeeds brilliantly in
demonstrating that behind such grandiosity lurks an emptiness of meaning, of value, and of imagination. His
powerful critical discussions of modern consumption, higher education, professionalism, and leadership
insinuate that our current malaise goes far deeper than the economic crisis in which we find ourselves. This
is a book that breaks loose of the management publication ghetto and demands to be read by everyone."--
Yiannis Gabriel, Chair in Organizational Theory, University of Bath

"In The Triumph of Emptiness Mats Alvesson demonstrates the considerable value of critical theory for
understanding everyday life in contemporary Western societies. Refreshingly astute as regards our current
state of institutional being, this book is engagingly written and well-grounded in the best critical thought has
to offer. Alvesson has once again accomplished what he does so wellDLthink a vital subject through with wit
and insight."--Mary Jo Hatch, author of Organization Theory: Modern, Symbolic and Postmodern
Perspectives

"The Triumph of Emptiness is a provocative, insightful, and highly ambitious (even 'grandiose') indictment of
consumption, work, and the organizations in which it occurs, as well as higher education. They are all
critiqued for their grandiosity, inflated and distorted images, and mindless competitiveness. This is an
uncompromising work that is likely to both enlighten and infuriate the reader."--George Ritzer,
Distinguished University Professor, the University of Maryland

"The Triumph of Emptiness pulls back the proverbial curtain on our current society to reveal the empty truth
behind our illusions of grandeur. Mats Alvesson leads us on a critical, smart, and often amusing romp
through a world in which everything is excellent, advice is known as 'coaching,' and 'vice presidents' are a
dime a dozen. He shows the increasing gap between reality and fantasy, need and want, and product
production and the illusions necessary to sell them. Higher education is not immune to these trends, with
ideas of 'college for all' and the pronounced dumbing-down of university study. If you are interested in the
strange paradox in rich societies of how we can have so much but not be any happier, read this book."--Jean
M. Twenge, author of Generation Me and co-author of The Narcissism Epidemic

"This is a well-written, powerful book that makes you think and reflect about some of the key issues of our
time. You couldn't ask for more." --Times Higher Education
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Users Review

From reader reviews:

Marjorie Ingram:

Why don't make it to be your habit? Right now, try to ready your time to do the important act, like looking
for your favorite book and reading a guide. Beside you can solve your trouble; you can add your knowledge
by the publication entitled The Triumph of Emptiness: Consumption, Higher Education, and Work
Organization. Try to make the book The Triumph of Emptiness: Consumption, Higher Education, and Work
Organization as your friend. It means that it can to be your friend when you feel alone and beside regarding
course make you smarter than previously. Yeah, it is very fortuned in your case. The book makes you a lot
more confidence because you can know every little thing by the book. So , let's make new experience and
knowledge with this book.

Sharon Rowe:

The guide untitled The Triumph of Emptiness: Consumption, Higher Education, and Work Organization is
the reserve that recommended to you you just read. You can see the quality of the book content that will be
shown to you actually. The language that writer use to explained their way of doing something is easily to
understand. The article writer was did a lot of study when write the book, therefore the information that they
share to you is absolutely accurate. You also will get the e-book of The Triumph of Emptiness:
Consumption, Higher Education, and Work Organization from the publisher to make you more enjoy free
time.

Aaron Marks:

Playing with family in the park, coming to see the sea world or hanging out with buddies is thing that usually
you might have done when you have spare time, after that why you don't try matter that really opposite from
that. 1 activity that make you not feeling tired but still relaxing, trilling like on roller coaster you already



been ride on and with addition associated with. Even you love The Triumph of Emptiness: Consumption,
Higher Education, and Work Organization, you may enjoy both. It is very good combination right, you still
would like to miss it? What kind of hangout type is it? Oh occur its mind hangout men. What? Still don't
understand it, oh come on its named reading friends.

Millie Goodman:

Your reading 6th sense will not betray a person, why because this The Triumph of Emptiness: Consumption,
Higher Education, and Work Organization e-book written by well-known writer who really knows well how
to make book which might be understand by anyone who have read the book. Written inside good manner
for you, dripping every ideas and publishing skill only for eliminate your current hunger then you still
skepticism The Triumph of Emptiness: Consumption, Higher Education, and Work Organization as good
book not only by the cover but also by the content. This is one guide that can break don't judge book by its
deal with, so do you still needing an additional sixth sense to pick this particular!? Oh come on your
examining sixth sense already told you so why you have to listening to another sixth sense.
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