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Written by a marketing professor from Northwestern University's acclaimed
Kellogg School of Management, The Marketing Plan Handbook outlines a
comprehensive, step-by-step approach to crafting succinct, logical, and effective
marketing plans that produce results. This book can benefit managers in all types
of companies. For startups and companies bringing new products to the market, it
outlines a process for developing a winning marketing plan to launch a new
offering. For established companies with existing product portfolios this book
presents a structured approach for developing an action plan to manage offerings
and product lines. Whether you manage a small business seeking to formalize the
planning process, a startup seeking venture capital financing, a fast-growth
company considering an IPO, or a large multinational corporation, you can gain
competitive advantage by translating the marketing planning process outlined in
this book into a streamlined strategic document that informs your decisions and
helps avoid costly missteps.
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Written by a marketing professor from Northwestern University's acclaimed Kellogg School of
Management, The Marketing Plan Handbook outlines a comprehensive, step-by-step approach to crafting
succinct, logical, and effective marketing plans that produce results. This book can benefit managers in all
types of companies. For startups and companies bringing new products to the market, it outlines a process for
developing a winning marketing plan to launch a new offering. For established companies with existing
product portfolios this book presents a structured approach for developing an action plan to manage offerings
and product lines. Whether you manage a small business seeking to formalize the planning process, a startup
seeking venture capital financing, a fast-growth company considering an IPO, or a large multinational
corporation, you can gain competitive advantage by translating the marketing planning process outlined in
this book into a streamlined strategic document that informs your decisions and helps avoid costly missteps.
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Editorial Review

Review
"Alexander Chernev has written the clearest handbook that I have seen on how to write a marketing plan,
cover all the bases, and yet keep it short." --Philip Kotler, S.C. Johnson & Son Professor of International
Marketing, Kellogg School of Management, Northwestern University

"Alexander Chernev's The Marketing Plan Handbook offers clear, concise insights and guidelines to design
marketing plans that will truly work." --Kevin Lane Keller, E. B. Osborn Professor of Marketing, Tuck
School of Busines, Dartmouth College

"An excellent book offering a streamlined, no-nonsense roadmap to writing impactful marketing plans." --
Jean-Claude Larreche, Alfred H. Heineken Professor of Marketing, INSEAD

"If you are going to write a marketing plan, you need to start with Chernev's The Marketing Plan Handbook.
And, of course, every business needs to have a marketing plan." --David Reibstein, William Stewart
Woodside Professor of Marketing, Wharton, University of Pennsylvania

About the Author
Alexander Chernev is a professor of marketing at the Kellogg School of Management, Northwestern
University. He is an area editor for the Journal of Marketing and serves on the editorial boards of the top
research journals, including the Journal of Marketing Research, Journal of Consumer Research, Journal of
Consumer Psychology, and Journal of the Academy of Marketing Science. Dr. Chernev's research has been
published in the leading marketing journals and has been quoted in the business and popular press,
including Scientific American, Business Week, Forbes, Newsweek, The Wall Street Journal, Financial Times,
The New York Times, and The Washington Post. He has written numerous articles focused on corporate
planning, marketing strategy, and brand and customer management. 

Professor Chernev teaches marketing management, marketing strategy, brand management, and behavioral
decision theory in MBA, PhD, and executive education programs. He has received numerous teaching
awards, including the Chairs' Core Course Teaching Award, Kellogg Faculty Impact Award, and the Top
Professor Award from the Kellogg Executive MBA Program. In addition to research and teaching, he is an
Academic Trustee of the Marketing Science Institute and advises companies around the world on issues of
strategic marketing planning and analysis, business innovation, brand management, pricing, and new product
development.

Website: chernev.com/books

Users Review

From reader reviews:

Ginger Knowles:

Book will be written, printed, or created for everything. You can realize everything you want by a guide.
Book has a different type. We all know that that book is important issue to bring us around the world. Next
to that you can your reading skill was fluently. A publication The Marketing Plan Handbook will make you



to become smarter. You can feel considerably more confidence if you can know about every little thing. But
some of you think that open or reading any book make you bored. It is not make you fun. Why they are often
thought like that? Have you searching for best book or suited book with you?

Charles Hager:

Does one one of the book lovers? If yes, do you ever feeling doubt if you find yourself in the book store?
Attempt to pick one book that you find out the inside because don't ascertain book by its deal with may
doesn't work here is difficult job because you are afraid that the inside maybe not as fantastic as in the
outside appear likes. Maybe you answer might be The Marketing Plan Handbook why because the wonderful
cover that make you consider regarding the content will not disappoint an individual. The inside or content
will be fantastic as the outside or even cover. Your reading 6th sense will directly direct you to pick up this
book.

Jaclyn Utecht:

In this period of time globalization it is important to someone to obtain information. The information will
make professionals understand the condition of the world. The fitness of the world makes the information
easier to share. You can find a lot of personal references to get information example: internet, newspaper,
book, and soon. You can view that now, a lot of publisher that print many kinds of book. The book that
recommended to you personally is The Marketing Plan Handbook this reserve consist a lot of the
information from the condition of this world now. That book was represented how do the world has grown
up. The terminology styles that writer use for explain it is easy to understand. The particular writer made
some analysis when he makes this book. This is why this book suited all of you.

Carole Garner:

As a university student exactly feel bored to be able to reading. If their teacher inquired them to go to the
library in order to make summary for some e-book, they are complained. Just tiny students that has reading's
heart and soul or real their passion. They just do what the educator want, like asked to the library. They go to
generally there but nothing reading significantly. Any students feel that examining is not important, boring in
addition to can't see colorful pics on there. Yeah, it is to get complicated. Book is very important for you
personally. As we know that on this era, many ways to get whatever you want. Likewise word says, many
ways to reach Chinese's country. Therefore this The Marketing Plan Handbook can make you feel more
interested to read.
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