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"Redish has done her homework and created a thorough overview of the issuesin
writing for the Web. Ironically, | must recommend that you read her every word
so that you can find out why your customers won't read very many words on your
website -- and what to do about it."

-- Jakob Nielsen, Principal, Nielsen Norman Group

“There are at least twelve billion web pages out there. Twelve hillion voices
talking, but saying mostly nothing. If just 1% of those pages followed Ginny’s
practical, clear advice, the world would be a better place. Fortunately, you can
follow her advice for 100% of your own site’'s pages, so pick up a copy of
Letting Go of the Words and start communicating effectively today.”

--Lou Rosenfeld, co-author, Information Architecture for the World Wide Web

On the web, whether on the job or at home, we usually want to grab information
and useit quickly. We go to the web to get answers to questions or to complete
tasks — to gather information, reading only what we need. We are all too busy to
read much on the web.

This book helps you write successfully for web users. It offers strategy, process,
and tactics for creating or revising content for the web. It helps you plan,
organize, write, design, and test web content that will make web users come back
again and again to your site.

Learn how to create usable and useful content for the web from the master -
Ginny Redish. Ginny has taught and mentored hundreds of writers, information
designers, and content owners in the principles and secrets of creating web
information that is easy to scan, easy to read, and easy to use.

This practical, informative book will help anyone creating web content do it
better.
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Features

* Clearly-explained guidelines with full color illustrations and examples from
actual web sites throughout the book.

* Written in easy-to-read style with many "befores" and "afters."

* Specific guidelines for web-based press releases, legal notices, and other
documents.

* Tips on making web content accessible for people with special needs.

Janice (Ginny) Redish has been helping clients and colleagues communicate
clearly for more than 20 years. For the past ten years, her focus has been helping
people create usable and useful web sites. Sheis co-author of two classic books
on usability: A Practical Guide to Usability Testing (with Joseph Dumas), and
User and Task Analysisfor Interface Design (with JoAnn Hackos), and is the
recipient of many awards.

* Clearly-explained guidelines with full color illustrations and examples from
actual
web sites throughout the book.

* Written in easy-to-read style with many "befores" and "afters.”

* Specific guidelines for web-based press releases, legal notices, and other
documents.

* Tips on making web content accessible for people with special needs.
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"Redish has done her homework and created a thorough overview of the issues in writing for the Web.
Ironically, | must recommend that you read her every word so that you can find out why your customers
won't read very many words on your website -- and what to do about it."

-- Jakob Nielsen, Principal, Nielsen Norman Group

“There are at |least twelve billion web pages out there. Twelve billion voices talking, but saying mostly
nothing. If just 1% of those pages followed Ginny’s practical, clear advice, the world would be a better
place. Fortunately, you can follow her advice for 100% of your own site' s pages, so pick up acopy of
Letting Go of the Words and start communicating effectively today.”

--Lou Rosenfeld, co-author, Information Architecture for the World Wide Web

On the web, whether on the job or at home, we usually want to grab information and use it quickly. We go to
the web to get answers to questions or to complete tasks — to gather information, reading only what we need.
We are all too busy to read much on the web.

This book helps you write successfully for web users. It offers strategy, process, and tactics for creating or
revising content for the web. It helps you plan, organize, write, design, and test web content that will make
web users come back again and again to your site.

Learn how to create usable and useful content for the web from the master - Ginny Redish. Ginny has taught
and mentored hundreds of writers, information designers, and content owners in the principles and secrets of
creating web information that is easy to scan, easy to read, and easy to use.

This practical, informative book will help anyone creating web content do it better.

Features

* Clearly-explained guidelines with full color illustrations and examples from actual web sites throughout
the book.

* Written in easy-to-read style with many "befores’ and "afters."

* Specific guidelines for web-based press releases, legal notices, and other documents.

* Tips on making web content accessible for people with special needs.

Janice (Ginny) Redish has been helping clients and colleagues communicate clearly for more than 20 years.
For the past ten years, her focus has been helping people create usable and useful web sites. She is co-author
of two classic books on usability: A Practical Guide to Usability Testing (with Joseph Dumas), and User and
Task Analysisfor Interface Design (with JoAnn Hackos), and is the recipient of many awards.

* Clearly-explained guidelines with full color illustrations and examples from actual



web sites throughout the book.
* Written in easy-to-read style with many "befores"' and "afters.”
* Specific guidelines for web-based press releases, legal notices, and other documents.

* Tips on making web content accessible for people with special needs.
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Editorial Review

Review

"Redish has done her homework and created a thorough overview of the issues in writing for the Web.
Ironically, | must recommend that you read her every word so that you can find out why your customers
won't read very many words on your website -- and what to do about it."

-- Jakob Nielsen, Principal, Nielsen Norman Group

“There are at least twelve billion web pages out there. Twelve billion voices talking, but saying mostly
nothing. If just 1% of those pages followed Ginny’s practical, clear advice, the world would be a better
place. Fortunately, you can follow her advice for 1200% of your own site' s pages, so pick up acopy of
Letting Go of the Words and start communicating effectively today.”

--Lou Rosenfeld, co-author, Information Architecture for the World Wide Web

From the Back Cover

"Redish has done her homework and created a thorough overview of the issues in writing for the Web.
Ironically, | must recommend that you read her every word so that you can find out why your customers
won't read very many words on your website -- and what to do about it."

-- Jakob Nielsen, Principal, Nielsen Norman Group

“There are at least twelve billion web pages out there. Twelve billion voices talking, but saying mostly
nothing. If just 1% of those pages followed Ginny’s practical, clear advice, the world would be a better
place. Fortunately, you can follow her advice for 100% of your own site' s pages, so pick up acopy of
Letting Go of the Words and start communicating effectively today.”

--Lou Rosenfeld, co-author, Information Architecture for the World Wide Web

On the web, whether on the job or at home, we usually want to grab information and use it quickly. We go to
the web to get answers to questions or to complete tasks — to gather information, reading only what we need.
We are all too busy to read much on the web.

This book helps you write successfully for web users. It offers strategy, process, and tactics for creating or
revising content for the web. It helps you plan, organize, write, design, and test web content that will make
web users come back again and again to your site.

Learn how to create usable and useful content for the web from the master - Ginny Redish. Ginny has taught
and mentored hundreds of writers, information designers, and content owners in the principles and secrets of
creating web information that is easy to scan, easy to read, and easy to use.

This practical, informative book will help anyone creating web content do it better.

Features
* Clearly-explained guidelines with full color illustrations and examples from actual web sites throughout



the book.

* Written in easy-to-read style with many "befores" and "afters.”

* Specific guidelines for web-based press releases, legal notices, and other documents.
* Tips on making web content accessible for people with special needs.

Janice (Ginny) Redish has been helping clients and colleagues communicate clearly for more than 20 years.
For the past ten years, her focus has been helping people create usable and useful web sites. Sheis co-author
of two classic books on usability: A Practical Guide to Usability Testing (with Joseph Dumas), and User and
Task Analysisfor Interface Design (with JoAnn Hackos), and is the recipient of many awards.

About the Author
Janice (Ginny) Redish has been helping clients and colleagues communicate clearly for more than 20 years.
For the past ten years, her focus has been helping people create usable and useful web sites.

A linguist by training, Ginny is passionate about understanding how people think, how people read, how
people use web sites - and helping clients write web content that meets web users’ needs in the waysin which
they work.

Ginny loves to teach and mentor - and to practice what she preaches. She turns research into practical
guidelines that her clients and students can apply immediately to their web sites.

Ginny's earlier books received rave reviews for being easy to read and easy to use, as well as comprehensive
and full of great advice. Sheis co-author of two classic books on usability:
* A Practical Guide to Usability Testing (with Joseph Dumas)

* User and Task Analysisfor Interface Design (with JoAnn Hackos)

Sheis also the author of the section on writing on www.usability.gov.

Ginny's work and leadership in the usability and plain language communities have earned her numerous
awards, including the Rigo Award from the ACM Special Interest Group on the Design of Communication
and the Alfred N. Goldsmith Award from the |EEE Professional Communication Society.

Ginny is aFellow of the Society for Technical Communication and a past member of the Board of Directors
of both the Society for Technica Communication and the Usability Professionals Association.

Users Review
From reader reviews:
Joan Hender son:

The book untitled Letting Go of the Words: Writing Web Content that Works (Interactive Technologies) is
the book that recommended to you to learn. Y ou can see the quality of the e-book content that will be shown
to aperson. The language that publisher use to explained their ideas are easily to understand. The writer was



did alot of analysis when write the book, therefore the information that they share for your requirementsis
absolutely accurate. Y ou also can get the e-book of Letting Go of the Words: Writing Web Content that
Works (Interactive Technologies) from the publisher to make you alot more enjoy freetime.

Mindy M unson:

Y our reading 6th sense will not betray a person, why because this Letting Go of the Words: Writing Web
Content that Works (Interactive Technologies) reserve written by well-known writer who knows well how to
make book which can be understand by anyone who have read the book. Written in good manner for you,
leaking every ideas and composing skill only for eliminate your persona hunger then you still hesitation
Letting Go of the Words: Writing Web Content that Works (Interactive Technologies) as good book not
simply by the cover but also by content. Thisis one guide that can break don't assess book by itsinclude, so
do you still needing yet another sixth sense to pick that!? Oh come on your looking at sixth sense aready
told you so why you have to listening to yet another sixth sense.

Debra Danidl:

In this erawhich isthe greater man or woman or who has ability to do something more are more precious
than other. Do you want to become one among it? It is just simple strategy to have that. What you have to do
isjust spending your time not very much but quite enough to have alook at some books. One of several
booksin the top list in your reading list is Letting Go of the Words: Writing Web Content that Works
(Interactive Technologies). This book which is qualified as The Hungry Hills can get you closer in becoming
precious person. By looking up and review this e-book you can get many advantages.

Carlton Wood:

E-book is one of source of expertise. We can add our information from it. Not only for students but in
addition native or citizen require book to know the upgrade information of year to help year. Aswe know
those books have many advantages. Beside all of us add our knowledge, can also bring us to around the
world. With the book Letting Go of the Words: Writing Web Content that Works (Interactive Technol ogies)
we can have more advantage. Don't you to be creative people? For being creative person must like to read a
book. Simply choose the best book that acceptable with your aim. Don't always be doubt to change your life
with that book Letting Go of the Words: Writing Web Content that Works (Interactive Technologies). Y ou
can more desirable than now.
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