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For nearly two decades, Don Dillman's Mail and Telephone Surveys and the
Total Design Method it outlined has aided students and professionalsin
effectively planning and conducting surveys. But much has changed since the
TDM was developed in 1978. Mail and Internet Surveys: The Tailored Design
Method, Second Edition, thoroughly revised and updated by the author from his
classic text, addresses these changes and introduces a new paradigm that
responds to the recent developments that affect the conduct and success of
surveys.

In this new edition, Dillman introduces a new paradigm called "Tailored
Design," which expands TDM to account for-and take advantage of-innovations
such as computers, electronic mail, and the World Wide Web; theoretical
advancements; mixed-mode considerations; the increasing acceptance of self-
administered surveys; our better understanding of specific survey requirements,
and an improved base of social science knowledge. Asinsightful and practical as
itsclassic original, Mail and Internet Surveys, Second Edition isa crucial
resource for any researcher seeking to increase response rates and obtain high-
quality feedback from mail, electronic, and other self-administered surveys.

Topics covered include:

- Writing Questions and Constructing the Questionnaire
- Mixed-Mode Surveys

- Personal Délivery of Questionnaires

- Surveying When Speed Is Critical

- Government Surveys of Households and Individuals

- Business Surveys

- Internet and Interactive Voice Response Systems

- Questionnaires That Can Be Scanned and Imaged

Praise for the previous edition . . .

"Required reading for anyone who wants to diversify research procedures.”
-Contemporary Psychology
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"An excellent reference tool and valuable addition to any serious practitioner's
library."
-Public Relations Journal

"The book is packed with practical suggestions that cover each task in designing

andimplementing a survey."
-Social Forces
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Edition, thoroughly revised and updated by the author from his classic text, addresses these changes and
introduces a new paradigm that responds to the recent devel opments that affect the conduct and success of
surveys.

In this new edition, Dillman introduces a new paradigm called "Tailored Design," which expands TDM to
account for-and take advantage of-innovations such as computers, electronic mail, and the World Wide Web;
theoretical advancements; mixed-mode considerations; the increasing acceptance of self-administered
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Editorial Review

Review

"I would recommend this book to anyone involved in the design of postal surveys. The relevant chapters give
useful guidance to improve the quality of the questions and the layout of self-completion questionnaires. In
addition, the clear organisation of the sections in the book makesit ideal for finding clear well-written advice
for specific queries." (Survey Methods Newsletter, Vol 20/2, 2000)

From the Back Cover

"

For nearly two decades, Don Dillman's Mail and Telephone Surveys and the Total Design Method it outlined
has aided students and professionalsin effectively planning and conducting surveys. But much has changed
since the TDM was developed in 1978. Mail and Internet Surveys: The Tailored Design Method, Second
Edition, thoroughly revised and updated by the author from his classic text, addresses these changes and
introduces a new paradigm that responds to the recent devel opments that affect the conduct and success of
surveys.

In this new edition, Dillman introduces a new paradigm called "Tailored Design,"which expands TDM to
account for-and take advantage of-innovations such as computers, electronic mail, and the World Wide Web;
theoretical advancements; mixed-mode considerations; the increasing acceptance of self-administered
surveys; our better understanding of specific survey requirements; and an improved base of social science
knowledge. Asinsightful and practical asits classic original, Mail and Internet Surveys, Second Editionisa
crucial resource for any researcher seeking to increase response rates and obtain high-quality feedback from
mail, electronic, and other self-administered surveys.

Topics covered include:Writing Questions and Constructing the QuestionnaireMixed-M ode SurveysPersonal
Delivery of QuestionnairesSurveying When Speed | s Critical Government Surveys of Households and
Individual sBusiness Surveyslnternet and Interactive V oi ce Response SystemsQuestionnaires That Can Be
Scanned and Imaged

DON A. DILLMAN iswell known and highly regarded in the survey field. He is Professor of Sociology and
Rural Sociology at Washington State University, senior scientist for the Gallup Organization, and previously
served as Senior Survey Methodologist at the U.S. Bureau of the Census. He is afrequent presenter of
seminars and workshops on survey design. His previous books include How to Conduct Y our Own Survey
and Against All Odds: Rural Community in the Information Age.

Praise for the previous edition . . .

"Required reading for anyone who wants to diversify research procedures.”
-Contemporary Psychology

"An excellent reference tool and valuable addition to any serious practitioner's library."
-Public Relations Journal

"The book is packed with practical suggestions that cover each task in designing andimplementing a survey."
-Socia Forces
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DON A. DILLMAN iswell known and highly regarded in the survey field. He is Professor of Sociology and
Rural Sociology at Washington State University, senior scientist for the Gallup Organization, and previously
served as Senior Survey Methodologist at the U.S. Bureau of the Census. He is afrequent presenter of
seminars and workshops on survey design. His previous books include How to Conduct Your Own Survey
and Against All Odds: Rural Community in the Information Age.

Users Review
From reader reviews:
Tonya Hooper:

As people who livein the actual modest era should be change about what going on or info even knowledge
to make them keep up with the era that is always change and move forward. Some of you maybe will
probably update themselves by examining books. It is a good choice for yourself but the problems coming to
you actually is you don't know what one you should start with. This Mail and Internet Surveys. The Tailored
Design Method is our recommendation so you keep up with the world. Why, since this book serves what you
want and wish in this era.

Mélissa Hopkins;

Aswe know that book isimportant thing to add our understanding for everything. By a e-book we can know
everything we want. A book is arange of written, printed, illustrated or perhaps blank sheet. Every year had
been exactly added. This publication Mail and Internet Surveys: The Tailored Design Method was filled with
regards to science. Spend your free time to add your knowledge about your scientific disciplines competence.
Some people has distinct feel when they reading the book. If you know how big advantage of a book, you
can fedl enjoy to read a book. In the modern eralike today, many waysto get book you wanted.

Maria Kraus;

A lot of reserve has printed but it takes a different approach. Y ou can get it by online on social media. You
can choose the most effective book for you, science, comic, novel, or whatever by simply searching from it.
It isknown as of book Mail and Internet Surveys. The Tailored Design Method. Y ou can include your
knowledge by it. Without leaving the printed book, it may add your knowledge and make anyone happier to
read. It ismost significant that, you must aware about book. It can bring you from one destination to other
place.

Donna Bradford:

Publication is one of source of expertise. We can add our expertise from it. Not only for students but in
addition native or citizen will need book to know the revise information of year to be able to year. Aswe
know those textbooks have many advantages. Beside many of us add our knowledge, also can bring usto



around the world. With the book Mail and Internet Surveys. The Tailored Design Method we can have more
advantage. Don't you to be creative people? Being creative person must love to read a book. Just simply
choose the best book that suitable with your aim. Don't become doubt to change your life with that book
Mail and Internet Surveys: The Tailored Design Method. Y ou can more desirable than now.
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