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Video Economics is a rigorous yet accessible analysis of the economics and
business strategies of the television industry. Owen and Wildman identify the
complex chain of program producers, distributors, and retailers whose objectives
are to obtain viewers in order to sell them to advertisers, to charge them an
admission fee, or both. They address the major issues affecting competitive
advantage in the industry as well as such concepts as public good, economics of
scale, and price discrimination. With each topic they present the economic tools
required to analyze the industry.
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Editorial Review

Review
As deregulation loosens government controls and fosters the television industry's competitive spirit,
uncharted issues face management in such areas as cable expansion, new networks, technological progress
and marketing opportunities. Bruce Owen and Steven Wildman address these emerging situations and
outline strategies to assist the industry in its adjustment to a greater freedom, while still preserving its
primary role as purveyors of a free flow of information. (George L. George Back Stage Shoot)

Video Economics is aimed at those for whom a fundamental understanding of the economics of the video
industry is essential to their success in the industry: broadcasting, communication, journalism, cinema, and
business students; advertising and media executives; and public policy makers. This book draws on its
authors' backgrounds as academics, government officials, and consultants. Their wide-ranging experiences
significantly enrich the 'real world' content of the work...The book is commendable for the depth that it
provides, [and it] also is steeped with interesting facts and insights. (Mark Zupan Journal of Economic
Literature)

Video Economics is an ambitious book, and overall, I rate it to be a significant contribution to the literature
and a good resource for students. (David Waterman Journal of Communication)

Writing as economists, the authors argue for a video marketplace that is not only competitive, but offers the
greatest potential for freedom of expression and a diverse exchange of ideas. (Alan B. Albarran Journalism
Quarterly)

From the Back Cover
Over the past fifteen years, the U.S. television industry has been transformed from a heavily regulated
business to a highly competitive one, with new networks, technologies, and markets. 'Video Economics'
addresses the major issues affecting competitive advantage in the industry, including sequential program
release strategies, and high definition television.

About the Author
Bruce M. Owen is the president of Economists Incoporated, Washington, D.C.

Steven S. Wildman is Associate Professor, Department of Communication Studies, Northwestern University.

Users Review

From reader reviews:

Diane Dean:

Information is provisions for people to get better life, information presently can get by anyone in
everywhere. The information can be a know-how or any news even a huge concern. What people must be
consider whenever those information which is in the former life are challenging to be find than now could be
taking seriously which one is appropriate to believe or which one the resource are convinced. If you find the
unstable resource then you have it as your main information it will have huge disadvantage for you. All of
those possibilities will not happen in you if you take Video Economics as your daily resource information.



Rosa Rogers:

Hey guys, do you wants to finds a new book you just read? May be the book with the title Video Economics
suitable to you? The book was written by well-known writer in this era. The particular book untitled Video
Economicsis the one of several books which everyone read now. This book was inspired a lot of people in
the world. When you read this reserve you will enter the new shape that you ever know before. The author
explained their thought in the simple way, and so all of people can easily to recognise the core of this
reserve. This book will give you a lots of information about this world now. To help you see the represented
of the world in this particular book.

Salina Juarez:

The publication untitled Video Economics is the e-book that recommended to you to study. You can see the
quality of the book content that will be shown to anyone. The language that writer use to explained their way
of doing something is easily to understand. The writer was did a lot of exploration when write the book, so
the information that they share to you is absolutely accurate. You also could get the e-book of Video
Economics from the publisher to make you a lot more enjoy free time.

Scott Harrington:

The book Video Economics has a lot details on it. So when you read this book you can get a lot of benefit.
The book was written by the very famous author. Tom makes some research before write this book. This
book very easy to read you can obtain the point easily after looking over this book.
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